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Role of Roadside Vendors in Contribution to Economy

By D. D. Kulkarni*

Markets play a vital role in development of a society. Buying and selling are the core components in
fulfilling the needs of human being. Street vending has become unique feature of developing nations.

The street vending is synonymously used as roadside vending.
characterized by low industrial

The developing nations are
growth, low per capita income, and predominance of agriculture and

limited expansion of formal sector employment. The poor people depend upon informal sector. Street
vending is one of the livelihood activities in developing nations.

Slreat and roadside vending is an
economic activity. It consists of a
large percentage of rural and urban
dwellers in developing countries.
There has been continuous growth of
roadside wvendors not only in India
but also in the entire world. These
roadside vendors are micro entre-
preneurs. These roadside vendors
are characterized by low income
group. They act as middlemen
between small suppliers and small
buyers. This provides reciprocal
benefits and ultimately adds to Gross
Domestic  Product (GDP). Normally,
they are indulged n selling those
goods and services which are made
locally.

Hawking and roadside vending
have emerged as one of the critical
means of earning livelihood for the
urban poor in India due to shrinkage
of tormal sector and mounting urban
migration. Today, vending is bread
and butter for urban and rural poor

* Dr. D.D. Kulkami, Assistant Professor
of Commerce, Shrl. LK. Khot Collage of
Commerce, Sankeshwar (Dist. Belagavi),
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as roadside vending reguires
relatively low skills and capital
investment. The smaller source of
income of vendors acts as oxygen to
their  respiratory problems. The
roadside vending does not assuré a
Quaranteed and security of income
uniike other government jobs. They
do not indulge in begging, stealing
or extortion. The roadside vending
creales a sense of reliance among
lhe roadside wvendors. This fulfilis
their self-esteem needs.

Among the large cities, Mumbai is
having largest concentration of 2.5
lakh street vendors which is followed
by Kolkatta which is having about 2
lakhs. The roadside vendors market
many goods and services which
common pecple use on regular basis
and vegetable vending is traditionally
leading the trade. In addition to
vegetable and fruit vending, other
commodities such as cloths, hosiery
household goods and fast food that
have no other channels of marketing
the products that they produce. The
study area is backward taluka in
Belagavi district. The economic

status of roadside vendors is where
low. NH 4 passes through the study
area which creates ample
opportunities for roadside vendors,

Roadside vendors are normally
ignored by wban authorties. In
cosmopolitan and metropolitan cities,
these roadside vendors play a vital
role in catering the needs of work
force. In Mumbai city only the work
force of entire Mumbai depends on
‘dubbawalas’. In Bengaluru, on the
roadside, the dreams of majority
people come true. These roadside
vendors face numerous problems
such as torture by police authorities,
space problem, low skills and
financial exploitation by money-
lenders. The Floating population is
badly in need of their services. In
2004, union government proposed a
bill 'to protect the interest of street
and roadside vendors. As a result of
this, a number of modifications took
place in local municipal acts. The
government passed street vendors
protection Act in 2014. Still then, the
problems of these vendors cropped
along with their personal problems.
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Table-1 Objectives
Demographic factors of res ondents
e F * To assess the growth o
Demographic factors  No of Respondents Percentage Informal sector,
* To analyze the problems of
Sender Male 188 (84 readside vendors.
Female 52 2157 Methodology
A : y
ge Less than 25 years 19 7.9 The study is based on primary
25 to 30 years 43 17.8  data which is collected through a
schedule from 240 roadside vendors
t o
alito b years 5B &3 selected on stratified random non
Above 35 years 139 37.8  convenient probability basis who are
i : d over in local limits of
Level of Education llliterate 188 78. Spied
g3 Sankeshwar and Hukkeri towns. The
Primary 39 16.3  statistical tools like percentages elc
Higher school 07 2g are employed “.:' examine the
problems of roadside vendors. The
Degree & above 0§ 2.5 statistical analysis is carried through
Type of Shelter Shelter 75 31.3 SPSS 020, The statistical test such
as chi-square is used to test the
Unsh el tered 10 4.1 hyputhesesl
Temporary 155 646 Hypotheses
Experience Less than 05 years 13 5.5 Ho: There: & no significant
05 to 10 years 20 8.3 @associalion between Income and
location of vendors
Above 10 years 207 86.2
Ho: The means of incomes of male
Table-2 ~ Location of Vendors and female vendors are same.
Location Number of respondents Percentage Growth of Informal Sector
The informal sector constitutes
Hunker 115 47.9  largest portion of the economy in terms
Sankeshwar 125 52 1 of vaiue addition, saving, investment
etc. The share of formal sector is
Total 240 100 around 12-14% in our national income
while that of informal sector is more
Source: Field work than 30%. In the case of US, the share
of corporate business is nearly 70 per
Table-3 — Irregularities in Supply cent. A major portion of workforce is
R ——  slill in informal sector. The informal
easons Number of respondents Percentage sector plays a magnificent role in
Price Diserimination 60 25 genanatm_g tlampluyrment ePporiitiues
P and eradication of poverty. Among the
Transportation 68 28.3  five South Asian countries, informal/
: ized of labor is the highest in
Credit facili a9 go  Unorganize
v India and Nepal (90.7%), with
Any other 80 37.5  Bangladesh (48.9%) Sri Lanka (60.6%)
and Pakistan (77.6%) doing much
Total 240 100

Source: Field work
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better on this front Informal
employment is a greater source of
employment for men (63%) than for
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Table-4 — Difficulties in Selling women (58.1%:). Out of the two billion
workers  in infermal  employment

Difficulties Number of respondents Percentage worldwide, just over 740 million are
Price Discrimination 45 18.7 s somen Lol SAppeed o
infarmal employment in most low and
Bargaining 121 50.4 lower middle income countries and are
more often found in the mosl
Slothgs : It L vulnerable situation. The informal forms
Quality 17 (Al of organizations are major players in
Space 19 7.9 such activiies as manufacturing,
construction, transport, trade, holels
No response 1 46  and restaurants and business and
Total R0 00 personal services. The N.atiunal
Commission on Enterprises in the
Unorganized Sector (NCEUS) took the
Table-5 — Problems in carrying business vast majority of Informal workforce is

unskilled.
Mature of Difficulty Number of respondents Percentage Ninstylper ieantiof India's Workers
Transport a7 40.4 do not have the privileges like social
security and work place benefils
Labour 25 104 enjoyed by their counterparts who are
Communication 61 25.4 formally employed. It is estimated by
Wational Sample Survey Organization
i 35 14.6 (NSSO) that 84.7 per cent of jobs in
MNeutral 25 9.9 the Indian economy are in the informal
sector. According to NSSO dala, the
Total 240 ’ 100  total share of informal unemployment

was 78 per cent in 1999-2000; it
increased to 81 per cent in 2016-17.

[akes0/Sinsome. snd Lebaiion Urban informal workers. are the

Level of Income Location majority in cities. Although, they feed
Hukkeri Sankeshwar Total the economic engine of our nation,
their work and contributions largely go
Less than Rs 15000 25 (41) 36 (53) 61 (100) unrecognized. Street vendors facililate
a wide range of goods & services
Rs 15000 t

s 00 to Rs 20000 08 (34.8) 15 (65.2) 23 (100) (trom prepared food to auto repairs).
Rs 21000 to Rs 25000 79 (54.5) 66 (45.5) 145 (100) Waste pickers provide a crtical
environmental ‘service, exlracling

Above Rs 25000 03 (273 i 1 ;
( ) S iy recyclable goods from the wasle
- stream and preventing them from
Total 115 (47.9) 125 (52.1) 240 (100) accurnulating in landfills and dump

sites. And domestic workers clean,
cook and sometimes care for children
or the elderly in privale homes.

Chi-square tests

Value Df Asymp.sig
Pearson Chi-square 7.148 03 0.067 - Resulls & Dlscussions
Likelihood ratio 7.268 03 0.084 N is ndticed from table that
majority of the respondents are male
which indicates that male domination
in family has urged to undertake
vending. Vendors who are age
above of 35 years have shouldered

No of valid cases 240

Source: Field work
Figures in parentheses indicate the percentage to row total
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Table-7
Income and Gender of Respondents

Level of Income Gender Total

Male Female
Less than Rs 15000 43 (T.7) 17 (28.3) 60 (100)
Rs 15000 to Rs 20000 10 (71.4) 04 (29.6) 14 (100)
Rs 21000 to Rs 25000 118(81.4) 27 (19.6) 145 (100)
Above Rs 25000 08 (66.7) 03 (33.3) 09 (100)
Neutral 11 (91.7) 01 (8.3) 12 (100)
Total 188 (78.3) 52 (21.7) 240 (100)
Chi-square tests

Value Df Asymp.sig
Pearson Chi-square 4,736 04 315
Likelihood ratio 4.857 04 a2
Mo of valid cases 240

Source: Field work

Figures in parentheses indicate the percentage to the total of row.

the responsibilittes of families.
liiterate respondents do not get
white collor jobs and hence, thay
have underaken roadside vending. A
greater number of respondents have
temporary shelter as they donot have
lixed place of business. Respondents
who have more than 10 vears of
experience have started vending at
an early age.

It is found that a large number of
respondents are located in
Sankeshwar as it is commercial hub
in Hukkeri taluka and is on route to
NH 4. This has created ample
opportu-nities to undertake vending.
While Hukkeri is taluka head guarter,
where people come there for their
necessities, this has led to growth of
apporiunities.
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It is evident from table that price
discrimination and transportation are
the major reasons for imegular
supply of materials. However, credit
facility extended by the suppliers is
not difficult for vendors as normally
supply is made on cash basis.

About 50% of the respondents
stating bargain by consumers as the
main difficulty; these respondenis
preceive that consumers try 1o exploit
them.

Transporation (40%) and poor
communication (25% are found to be
the main problems faced in the
business.

It is found from table that vendors
of Sankeshwar town have greater
income compared to  roadside

vendors of Hukkeri. It is inferred that
Sankeshwar s having abundant
opportunities for roadside vending as
it is commercial hub and NH4 passes
through the town. The P value is
great than 0.05. The null hypothesis
is rejected. The location of vendors
and their incomes are not associaled.
The income of the vendors depends
on their efficiency and exploration of
opportunities.

It is ascerained from {able that
60.41 per cent of wvendors have
income in between HAs 21000 to As
25000 which is highly significant.
The P value is greater than 0.05 and
hence the null hypothesis is rejected.
It is concluded that there
is significant association between
income and gender. Mala
respondents  have greater income
than females.

Suggestions

Provision of masks: The local
authorities should provide hand
glouse and masks in order lo protect
themselves. from health hazards.
These local authorties can have tie
up with NGOs for distnbution of
same. This enables them maintain
their health and further involve in
business.

E-literacy campaign

Mow the economy s moving
towards cashless. During the period
ol demonetization, the roadside
vendors have suffered loss. There is
need for motivating them lo make
use of e-wallets like pay tm, G-pay,
Phone-pay efc. Majority of vendors
use smart phones. Hence, they are in
need of knowledge of cperating e-
wallets. The Banks, local authorities
and MCC & NSS of colleges should
join their hands in conducting
campaigns for increasing e-literacy
for these vendors.
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Provision of carriers at concessional rent

Local authorities should have
Memorandum of Understanding with
Goods carrier associations. The
vehicles should be provided along
with driver to roadside venders in
movement of goods at concessional
renl. This should be on no profit no
loss basis,

Provision of subsidized canteen

in the study area there is only
one subsidiary canteen run by the
govermnment af Hukkern. One more
such canteen is to be opened at
Sankeshwar town at central place.
The services of canteen must be
hygienic, healthy and nutrition,
Usually, these subsidized cantesns
are used by the unorganized sector.
The number of coupon jssued to
public should be increased from 500
to 1000.

—{ 58!h Year of Publication }

Simplification of pension

Union government has proposed
pension in ils budget 2019. This ambi-
lious social security scheme target
10 crore informal sector workers in
five years.” The number of common
service centers (CSCs) should be
increased from present 3.13 lakh to 5
lakh to cover the informal sector. The
participation age into scheme can be
increased from 18 to 25 while the
maturity age should be reduced from
60 to 50 years.

No frill accounts

The banks should ocpen no frill
accounts for these roadside vendors.
The accounts which are operating
under Jan Dhan yojana should be
converted inlo frill accounts. This
enhances financial literacy among
the wvendors. They should be
encouraged lo use Rupay cards,

Conclusion

The roadside vendors are
covered under informal sectar. They
must be brought to main streamline
as their contribution to GDP cannot
be ignored. These roadside vendors
are the lifelines in metro and
cosmopolitan cities. Hence, it is the
need of hour to protect their interest
through the enactment of acls and
welfare measures of government,
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meagre.

The project was activated simultanacus!

India is the only country in the world whare enlire coffee is grown under shade,
of the best coffees in the world, produced by small coffee growers, tribal
Sanctuares in the Western and Eastern Ghats, which are two of
highly valued in the world market and sold as premium coffees.

Coffee Board is collaborating with M/s Eka Plus, cne ol
Agriculture for development of Blockchain based market
of 15-20 coffee farmers, axporiers, roasters, im
abroad. Itis one of the few coffes block chain p

to make trade transactions. The coffee farmer

Coffee Board Activates Blockchain Based Marketplace in India

Commerce Secretary, Dr. Anup Wadhawan, launched blockchain bas
New Delhi, Speaking on the cccasion he said

y by Mr. Jose Dauster Sefte, Executive Director, Internafional Coffee Organi-sation’s
(ICQ) from Nairobl, Kenya. Rahul Chhabra, India's High Commissioner to Kenya was also presant.

Blockehain based market place app for trading of Indian coffees is intended to bring in transparency in the trade of Indian
collee, maintain the traceability of Indian coffee from bean to Cup so as the consumer tastes real Indian coffee and the grower
i5 paid fairly for his colfee produced. This initiative will help in creatin
reducing growers dependency an intermediaries by having a direct ac
right coffee suppliers for exporters and within the stipulated time to meel the growing demands and in building a better trust and
long term relationship due to increased visibility towards the traceability

The stakeholder like coffes farmers, traders, coffes curers, exporters, rosters, importers and retailars register on the platform
registars credentials like place where coffee is drown, details of the crop,
elavalion, certificates it any and any relevant information. A block is created for each of the lot the farmer sells on the Blockchain,

The credentials of the block/ lot will be stored on the Blockehain throughout its journey and are immutabla.

ed cofiee e-marketplace through video conferencing in
that this pilol project will help integrate the farmers with markets in a transparant
manner and lead to realisation of fair price for the coffee producer. Dr.Wadhawan said that the blockchain will also reduce the
number of layers between coffee growers and buyers and help farmers double their income.

handpicked and sun dried. It produces one
farmers adjacent to National Parks and Wild Life
the major bio-diversity hot spots in the world, Indian coffee is
The share of farmers in the final returns from coffee is vary

g a brand Image for Indian Coffee throughtraceability in
cess to buyers for a fair price for their produce, in tinding

and fransparency of the produce.

the global leaders in Digital Commo-dity Management platiorms for
place application. Eka Plus have developed the application and a group
porters and retailers are already registered on the platform from India and
rocessor for coffee after France and Ethiopia in the world.

Source: PIB 29 March, 2015,
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Consumers’ Perception Towards Digital Payments
in Sankeshwar Town

By D.D. Kulkarni and G.H. Chigari*

lnﬂians were wvulnerable to digital
payments till D8 November 2015, I
has been said that every disruption
Creates opportunities ang ane such
disruption was the announcement
ol demonetization, Demonetization
created ample opporunities  for
digital payment in India and the
digital payment wallet companies
have encashed the opporunities with
Both hands 1o expand their market
share. Digital payment has become
an alternative to cash ransactions.

Digital payment is a way of
Fayment which is made thraugh
digital modes. In digital payments,
Payer and payee baoth use digital
modes o send and receive money. It
is also called electronic payment,

When digital payments whether
on mabile phones, cards or onling
become available to everyone in the

economy can  benefit frgm the
outcomes. These include:
* Cost savings through

increased efficiency and speed.

== .
* Dr DD Kukami and Prol. GH
Chigari. Asst. Professors of Commerce,
Shri LK. Khot College  of Commerce,
Sankeshwar, Dist: Belgaum, Karnataka
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* Transparency and security by
Increasing accountability and tra-
cking, reducing corruption and theft
as a resull.

* Financial inclusion by advan-
cing access tg a range of linancial
services, including savings accounts
and insurance products

* Women's aconcmic partici-
pation by giving women maore control
over  their  financial lives  and

iImproving  economic cpportunities.

* Inclusive growth through  buil-
ding the institutions that form the

bedrock of an economy and the
tumulative effect of cost savings,
increased transparency,  financial

inclusion and greater ang greater
women's economic Participation,

Objectives

* To assess socio-economic profile

of consumers making digital Payments,

* To analyze the perception of
cansumers towards digital payments,

Methodology

The study is empirical based. The
primary data are collected through a
well structured schedule. The size of
Population  considered 5 110. The
respondents  wera selected on

stratified random  convenient non-
probability basis. The collected data
is classified ang analyzed with help
of slatislical lools  such gs
percentage.  Chi-square  test is
applied to analyze the perception of
consumers towards digital payments,

Hypotheses

* There is no sighificant asso-
ciation between the marital  status
and  perception  fowards digital
payments.

* The gender of tha respondents
and perception of consumers and
reason to choose for digital payment
are indifferent from each other.

Modes of Digital payments

Banking cards: Cards are among

the: mosi widely used payment
mathods and come with  various
features ang benefits  such as

security of payments and conve-
nignce. The main advantage of debil/
credit or prepaid banking cards is
that they can be used 1o make other
types of digital-payments.

Unstructured Eu;:-|:;Ian-|err|targ.ur
Service Data (USSD)

It is another lype of
Payment method. *99% can be

digital
used

Southern Economist |3
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Table-1

Demographic Profile of the Respondents

Demographic characters No. of Respondents Percentage
Gender Male 35 31.81
Female ri 69.11
Marital Status Married &9 62.72
Unmarried 41 37.21
Age Less than 25 years 23 20.91
26 10 35 years 43 39.09
36 1o 45 years 24 21.82
Above 45 years 20 18.18
Education S5LC o7 6.36
PUC 05 4.55
Graduation 27 24.55
Post Graduation 7 64.54
Occupation Govt Employee 41 37.27
F'r-fvate employes 41 3r.ar
Business 05 4.55
Frofession 16 14.55
Students 07 6.36
Monthly Income  Less than Rs 20000 43 39.09
Rs20000 to Rs 30000 22 20.00
Rs 30000 to Rs 40000 14 12.73
Above Rs 40000 31 28.18
Name of Bank SBI 76 68.09
Corporation Bank 17 15.46
Union Bank of India o8 7.27
Others 09 8.18

Source: Field woark
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lo carry out mobile transactions
without downloading any app. These
types of payments can also be made
with no mobile data facility, This
facility is backed by the USSD along
with the National Payments Corpo-
ration of India (NFCI). The main aim
of this type of digital payment service
is 1o create an gnvironment of
inclusion among the underserved
seclions of society and integrata
them into mainstream banking. This
service can be used to initiate fund

transfers, get a look at bank
statements and make balance
queries.

Unified Payment Interface (UPI)

It is a type of interoperable
payment system through which any
customer holding any bank accoumt
can send and receive money through
a UPI based app. The service allows
a user to link more than one bank
atcount on a UPI app on their smart
phone to seamlessly initiate fund
transfers and make collect requests
on a 24/7 basis and on all 365 days
4 year. The main advantage of UP] js
that it enables users g transfer
money without a bank account of
IFSC code. Only  virtual payment
address is needed,

Mobile wallets

A mobile wallet is a type of virtual
wallet service that can be used by
downloading an app. Mobile wallet
stores the bank account or debit/
credit card information or bank
account information in an encoded
format to allow secure payments.
One can also add money to a mobile
wallet and use the same o make
payments and purchase goods and
services. This eliminated the need lo
use credit/debit cards or remember
the CVV or four digit pin. Many banks
in the country have launched a-wallet
services and apar from banks, there

March 1, 2020
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Table-2 — Response towards digital payments

Particulars No.of Res- Percen-
pondents tage

Superior to conventional payments Yas 99 90
No 11 10

Saves Cost & time Yes 107 g97.27
Mo 03 2.73

Secured & Safety Yes 71 64.55
No 05 4.55

Moderate 34 30.80

Delay in its process Yes 13 11.82
No 76 69.09

Moderate 21 19.09

Protects privacy Yes 65 50.09
No o7 6.36

Maoderate 38 34.56

Level of risk Yes 53 48.18
No 16 14.56

Reason to opt digital payment Cash back offer 44 40.00
Demonetization a3 30.00

Mandatory 33 30.00

Mode of Digital payment Mabile 51 46.36
Internet banking 29 24.07

Cards 30 ar2r

Type of payment Utility ' bills 25 22.73
Fund transfer 51 46.36

PoS 04 3.64

Others a0 2727

Table-3 — Association between marital status & perception about digital payment

PerceptionMarital stalus Moderate High Total
Married 35 (67.30) 34 (58.62) 69 (62.73)
Unmarried 17 (23.70) 24 (41.38) 41 (37.27)
Total 52 (100) 58 (100) 110 (100)
Chi-square value 0.883628
Critical value 3.84
Di 01

Source: Fleld work
Figures in parentheses indicate

March 1, 2020

the percentage to the total of columns

are also many private players. Some
of the mobile wallet apps in the
market are Pay tm, Mobikwik, G-Pay,
phone pay elc. The various services
offered by mobile wallets include
sending and receiving money,
making payment to merchants, online
purchases elc.

PoS terminals

Traditionally, PoS terminals referred
to those that were installed at all
stores where purchases were made
by customers wusing debit/credit
cards. It is wsually a hand held
device thal reads banking cards.
There are different types of FoS
terminals such as physical PoS5,
Moible FoS and virtual PoS, are the
ones that are kept at shops and
stores. On the other hand, mobile
PoS terminals work through a tablet
or smart phones. This is advan-
tageous for small time business
owners as they do not have to invest
in expensive electronic registers.
Virtual PoS systems use web-based
applications lo process payments.

Internet Banking

When banking transactions are
carried on with the help of internet, it
is called internet banking: Such
services include transferning of funds;
opening of an ‘account, account
statements etc. A customer should
have user id and password 1o
operate his account electronically. It
saves |ot of time of customers and
can operate 24 X 7 all 365 days,

Bharat Interface for Money (BHIM) app

This app allows users to make
payments using the UPI application,
One can link his/her bank account
with the BHIM intedace easily.
Multiple accounts can be linked with
single UPL. The BHIM app can be
used by anyone who has a mobile
number, debit card and a valid
account. Virtual addresses or to an
Aadhar numbers.

Southern Economist 15
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Table-4 - Gender and Perception towards digital Payment

Perception/Gender Moderate High Tnt_ar
Men 15 (42.88) 20 (57.14) 35 (100)
Women ar (49.33) 38 (50.67) 75 (100)
Tatal s2 {100} 58 (100) 110 {100}
Chi-square valye 0.385271
Critical value 3.84
Df 01 <
Figures in parentheses indicale Percentage to the total of rows

Table-5 — Gender and reason to choose for digital payments
Reasons/ Cash Demone- =
Marital status back lization Mandatory Total
Men 14 (31.82) 13 (39.39) 08 (24.24) s (31.82)
Women 30 (68.18) 20 (60.61) 25 (75.76) 75 (68.18)
Total 44 (100) 43 (100) 33 (100) 110 (100)
Chi-square valye 0.883628
Critical value 3.84
Df 01
Source: Field work
Figures in Parentheses indicate Percentage to the total of columns

Mabile banking

It is ban king
phone. The
mobile wallets,

through a Smart
introdluction  of many
digital Payments app
and UP| hag expanded the operatian
of mobilg banking. Mast of the banks
have developed their own apps and
these apps can pe downloaded 1o
perfarm hanking transactions,

Analysis of data

As many as 69% of the respon-
dents are women, 60% of respon-
dents aged a5 Years and |less
indicates a fairly young target group,
88% of the respondents are found g
be graduates and post graduates
indicating that they are familiar with
digital paymenis. As many as 69%
staled to be customers of State Bank
of India,

Majority of the respondents found

that digital Payment is superior g
conventional payments. It s
ascetained that mgst of them

16 Southern Economist

45 compared to unmarried.
unmarried
Perception towards
calculated

consider digital Payment saves cost
and time. But a few about 21% of
'espondents opined that there g
delay in the process of digital payment
due to network or server problem.
Flenty of respondents expressed that
digital payment Protects privacy. At
the same time, most of them feg|
assume. that the digital payments
Process as risky due fg chance of
hacking. Many of them prefer to
choose digital Payments due to cash
back offers. The usage of smap
Rhones made tha respondents to use
mobile  apps  for their digital
transactions, Many of them prefer
digital payment for transfer of funds
followed by payment of utility bills.

N is learnt from the table that
married respondents have moderate
perception towards digital payment
Similarly,
have high
the same. The
chi-square  valye is

respondents

0.883628 at &5 Per cent level
significance at one degree

freedom while the critical value
3.B4. The null hypothesis is reject
There is an association  befwy
marital status and perception towa
digital payments.

It is understood from the tabia i
men have high satisfaction where
wemen have moderale safisfactic
The calculated chi-square valye
less than its critical value at 5 p
cent level of significance. The n
hypothesis is rejected. The gender
the respondents influences digit
Payments. It is concluded that bot
genders have higher perception a
the digital Payments enabla them i
save time and cost in performing
digital transactions,

It is inferred from table tha
women respondents have choser
digital payment due lo cash back
offers and they have opted digital
Payment as il is mandatory in cerain
Payments. The calculateg value of
chi-square is less than its critical
value for two degrees of freedom. It is
concluded that the gender determines
reason 1o choose digital payments.

Finds of the study

* Women respondents have wide
influence on digital payments

* Marital status and perception
of digital Payments are associated
with each other.

* Gender of
influences on
payments,

* Demonetization has led to the
greater usage of digital payment and
Played a vital role in transparency of
lransactions.

* Most of
feit the digital
and safe,

* The digital
delay in the process
Suggestions

Improvement of network: During
the study, it was expressed that there
i5 poor network  coverage. This
delays process of Payments. This is
the hindrance for encouraging digital

the respondents
perception of digital

the respondents haye
payment is secured

Payments daon
of payments,
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payments, The government should  interest. This phobla has an impact References

concentrale on  improving network
especially in rural and hilly areas.
This enables in bringing lranspa-
rency in transactions. If there is loss
due to low or poor network, the
amount is to be reverted immediately.

Extension of digital payments by
co-operative banks

Co-operative banks play vital role
in rural finance. Only nationalized
banks and private banks have
developed their own apps for digital
banking. However, co-operate banks
have to focus in this area. These co-
operative banks should issue debit
as well as credit cards. These banks
should develop their own apps to
encourage digital payments as they
have large base of rural customers.
Discount offers at Pops

Fresently discount offers are
available for usage of credit cards,
This should be extended to use of
debit cards also. These offers
available for purchase online. This is
lo be extended ta offline shopping
also. This motivates the people to
transact digitally,

Cash back offers for mobile apps

Majority of people use mobile
apps to perdorm digital transactions.
They should provide cash back offers
to customers whom are to be
credited to their account or e-wallets,
The increase in the amount of cash
back popularizes the digital mode of
payments.

Vernacular language

Most of the mobile apps make
use of English language for their
operalion. This has posed a greater
problem for the localities. Hence, the
apps  should have  wvernacular
language in their modus operandi.
This widens the usage of digital
transactions as they are comfortable
in their native language.

Rate of Interest on Credit Cards

Credit card allows credit period
from the date of biling to make
payment to an extent of forty five
days. If there is delay in payment,
they charge an exorbitant rate of

March 1, 2020

on cardholders. The rate of interest
should be reduced. This enhances
usage of credit cards.

Conclusion

Demonetization has opened the
gates of digital payments. There is
iremendous improvement in ICT in
the country. The government should
make efforts to improve the infra-
structure of |CT especially in rural area.
Then, digitalization yields the fruts. The
role of public is also impodant in
adapting to changing scenario.
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«aing a significant percentage of Furg)
_ o oqivity that sustains :
lsg:}gglﬂm trade is an important cconoml(:r ;:2;,";':3 the most visible self-employed group of wory,, -

. . Sm
TEU | : ies. : ensively not only in [nd:
urban dwellers especially in developing countries has been growing e’ft ; ):‘\mcrica ’yd “}d'ﬂ
the informal sector. The number of street ve|1d0rS| ingcountries of Asia, Latin / and Africy,
throughout the world, but especially in cities in the develop

OBJECTIVES
e To understand the concept of informal sector

Shri L. K. Khot College of

* To study composition of workers in India
* To know the problems of roadside vendors.

i i i of roadside vendors.
» To ascertain the measure taken by government In protection of interest

METHODOLOGY R
The paper is conceptual and is descriptive in nature. The information is collected from the reference books and

journals.

INFORMAL SECTOR : ;

The ministry of Labor and Employment, Government of India defines the mforn}al sector to include
“Unincorporated business that are owned and run by individuals or household; these businesses are not legally
distinct from their owners, who raise capital at their own risk and have unlimited personal liability employ
family members and casual labor without formal contracts.

FEATURES OF UNORGANIZED RETAIL
* Unorganized retail is unincorporated private enterprise and is owned and run by individuals and households,

e Owners raise their capital at their own risk and have unlimited liability and obligations.

* Business is run by family members and casual labor without formal agreements or contracts

* Businesses are mostly single shop outlets and are localized.

* Businesses are traditional in nature and they lack technical and accounting standards
ards.

* Sourcing and supplying is carried out locally keepino in m:
entin y Xeeping in mind the local needs of consumer to which thef

* Personal relationship with consumers is maintaj
. : ned - 5 v
to sustain and survive in the long run, b retailers through traditional methods for gencrallm’

COMPOSITION OF WORKERS IN INDIA
According NSSO (2004-05), the contribution
over 60 per cent. Thus, the informal sector has
contribution to the NDP, savings and capital fo
on the informal sector for their livelihoods,

It is revealed from data of NSSO that although the tota

million from 1999-2000 to 2004-05, | employment hag ; : 5
deadline. On the other hand. there 1o Of fOrmal workers 124 ICTeased from 3968 million 10457

enterprises. At the same time, the per:e:;e;e a;;. incrmsC in u\em Cnterpn:ise had actually 1 g. ﬁﬂj
constant. Hence. there has been rapid increase ip cmm':formal' in info informal workﬂ's lfﬂ”‘“d
" Tn:fle- 1: Employment in fo rm):;!cm N informa Secm(:rmal Cocrprisi
ature across o
Employment |G anized Unorganizeq |5 . 22;’, nized sector?
Formal 32.06 (52) 135 (0.3) i
_ Unorganizeq | Totsl

i w s = a1}

:3;' and infy

33.41(73) 3718455
18453,
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435.6491.9) |

474.23(100) |
R

. .4 from table that the
. poticed Workers
135 " ting 927 per cent of the tog] Wﬂrkfm SStimateq

L o T
when compared to forma] sector wh h ring 2004 N informal sector Woik £15 i workad

: in i i 5, the ; ;
g0 \ment is generated in informg) <N is on| informal sect j ghest
gnp!‘r"a’":ce of informal sector in generati:c:? compa{eg‘::of’:f cent. In 201 1-12(.19% r:?c:rid:f‘ total
Jom! “Mploymen;. Ormal sector,

Table - 2: Sectorg) distri It is concluded that there is

[ Orpanipe ctenot for
200405 ﬂ&mr e and o emptomens ‘
/,__,___. griculture 0.76 N.liﬁlm;l\"ﬁ—ﬁ—ﬂr!’;!_m Sector _—
— : —— 0.99 Ormal Informal
b= L TN A e 58.50
Nopmanu(acTrDe 083 e L 1.73
. _-_‘__—___'_—— ! 0 w -
i el s ' 04.42 06.41
E—: 698 I o P T ek 2336
2 Organized Secgyy —————22 8630 100
i Formal | [ppo—o—|— Unorganized Sector
ﬁit_u_r: 0.06 ""—-—a—lngfl___ Formal Informal Total
‘Manufacturing I | s g-x zzg: T&%
Nopmanufacturi T . ; 2.60
nufacturing 0.69
e 562 | L 0.01 07.18 11.65
cavires = 272 0.22 1829 26.84
e : 9.4 0.29 82.44 100.00
Source: CII 2014

Table 2 shows interesting trends in sectoral distribution of formal and informal employment. Agriculture has
pwdmninant share in _lnformal emplqyment as compared to manufacturing and service sectors. Informal
employment in the agricultural sector is shrinking whereas informally employed workers in the service sector
have been increasing from 2004 to 2005. Within the service sector, informally employed are the predominant

in the work force. In 2004-05, 4.48 per cent of the workers employed formally in the service sector,
while 16.8 per cent of the workers were engaged informally in the service sector. Similar trend is seen for 2011-
12

PROBLEMS OF ROADSIDE VENDORS '
The following are the problems faced by these roadside vendors:

¢ They have limited space.

» Harassment is made by police or municipal authorities.
% They lack basic amenities.

* They have poor knowledge of banking.

* They make limited capital investment in business.

* They have deficiency of business etiqueties:

 * The developmental activities undertaken by £OVETT

ent such as widening of roads and laying optical fiber

o overcome the problems of roadside vendors:

i ble
1 vendors which end
cards o these

them to avail benefits from local

main stream line of banking

ate of interest:
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* Local authorities should orpanize {raining progr
Ind

nent space O "

* Local authorities should provide perma
security deposits. ide pensiOH of Rs 15000 to Persong
: d et 20]9 to va Wgrk‘

* The government has proposed in its interim budg i

in unorganized sector.

CONCLUSION Their efforts for their bread apq

r. ¢
ecto ntribute to the growth of Grogg D;t},: .

unorganized $

Roadside vendors play a significant role in they €0 '
becoming in vain due to negligence of gmfca'l'nm_l?"t ﬂll:.}uh is th?need of hour. Bty
Product. They should be brought to main streamline WhIC
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